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(2) Financial Management (3 credits)
(3) Supply Chain and Operations Management
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Master's in Business Analytics
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Pre-requisite Courses (KNZJH1EE 1 FIEEMERTE)

Statistics (3 credits)

Graduate Transfer Courses HE-SERE (838 9 259850 6 25)

Marketing Management (3 credits)

Financial Management (3 credits)

Supply Chain and Operations Management (3 credits)
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Programming for Data Management (3 credits)

Data, Models and Decisions (3 credits)

Customer Relationship Management Strategy (3 credits)

Business Intelligence Tools and Systems (3 credits)

Introduction to Big Data and Machine Learning (3 credits)

Strategic Analytics Integration (3 credits)

Capstone Project I (3 credits)

Capstone Project I1 (3 credits)




